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Welcome

In the U.S. alone, over 150 million people scroll TikTok every month.
That's nearly half the country. And spoiler alert: it's not just Gen Z anymore.
Millennials (and even their parents) are catching on, spending hours a
day watching shack-sized videos that are funny, helpful, and, yes,
surprisingly shoppable.

People aren't just watching content on TikTok... they're buying because
of it. A stranger posts a 20-second clip of a lip gloss or a kitchen gadget,
it goes viral, and suddenly that product is sold out everywhere. It's now
#TikTokMadeMeBuylt economy, where a casual scroll turns into a
spontaneous purchase before your morning coffee is even cold.

What makes TikTok different from Instagram or Facebook? It's not just
the format, it's the mindset. TikTok users aren't just browsing. They're
discovering. 71% of them say they find shopping inspiration just by scrolling.
Nearly 40% of Americans, even more of Gen Z, use TikTok like Google
to search for what to buy. It's like modern-day window shopping, only
faster, louder, and way more addictive.

And here's the kicker: you don’'t need a huge following to blow up.
TikTok's algorithm cares more about content than clout. That means a
small business with zero followers can go viral overnight. For real.

In this guide, we'll walk you through every step of mastering TikTok
marketing, from understanding key metrics and defining your brand’s
strategy to creating high-performing content and leveraging TikTok for
business growth. We'll dive into effective TikTok ad types, how to
optimize your performance with data, and offer actionable tips for
improving your reach and conversions.

Because in 20257 Not being on TikTok isn't just a missed opportunity,
it's a growth blocker.
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Understanding
TikTok Marketing

Before you start dancing on camera, it's crucial to understand TikTok
marketing, from the metrics that define success to real ways businesses are
riding the wave. Think of this chapter as a friendly chat with a business-savvy

friend who's here to get you up to speed on all things TikTok.



Key TikTok metrics
you should track

* Views: This is the number of times your video was watched.
High view counts mean your content is reaching people.

* Engagement rate: Engagement rate measures how actively people
interact with your video. It's essentially the percentage of viewers
who liked, commented, or shared your video. A strong engagement
rate means your audience finds your video worth interacting with
(which often correlates with brand interest or loyalty).

(likes + comments + shares) + total views x 100%

* Completion rate: This tells you what percentage of viewers
watched your video from start to finish. If 100 people watched and
50 of them stayed till the end, that's a 50% completion rate. A high
completion rate means your content is engaging and holding
attention, a good sign that you hooked viewers with your storytelling
or value.
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* Profile views: This counts how many times people visited your TikTok
profile. Often, someone watches a video of yours and then clicks your
username to check out your profile; that counts as a profile view. For a
business, profile views are valuable because on your profile you likely
have your bio, a link to your website or product catalog, and more videos
to convert casual scrollers into followers or customers.

* Click-through rate (CTR): CTR measures the percentage of viewers
who clicked a link or call-to-action after watching your video. On
TikTok, this might be the link in your bio or a TikTok Shop product link or
an ad CTA button. High CTR on a video means it successfully funneled
viewers towards your business goals.



TikTok marketing
use cases

TikTok isn't a one-trick pony; U.S. businesses (over 5 million of them,
mostly small) are finding all kinds of creative uses for the platform.

Here are several high-impact use cases to inspire your TikTok marketing
strategy:

Launching new products: Many businesses tease new products with
short “sneak peek” videos, unboxing clips, or behind-the-scenes
looks at the making of the product.

Driving eCommerce traffic: TikTok can act as a fun top-of-funnel
that funnels viewers to your online store. A common move is to
create content that showcases your product in action or solves a
problem, then invite viewers to “learn more” via your bio link or a
pinned comment with your website.

Promoting events or pop-ups: If you run local events, pop-up shops,
or any time-bound promotion, TikTok is a fantastic megaphone. You
can create energetic invitation videos — for example, showing the
venue being set up, highlighting freebies or specials, or using text
overlays with the event details.



Showcasing customer stories: Nothing builds credibility like real
customer love. Use TikTok to highlight your happy customers or
success stories. This could be done by sharing user-generated
content (if a customer made a TikTok about your product, ask to
repost it) or by creating mini testimonials.

Building community and brand personality: TikTok is an ideal
place to let your brand’s hair down and connect with your audience
on a personal level. Many U.S. small businesses use TikTok not just
to push products, but to engage people with challenges, Q&As, or
just day-in-the-life vlogs.




Defining Your Brand's
TikTok Strategy

To make the most of TikTok, you need more than just cool videos, you need a
strategy that aligns with your business goals. With a solid TikTok strategy, you'll
know exactly what to post, who to reach, and how to measure your success,

making it easier to turn TikTok into a powerful marketing tool for your business.



1.Clarify your goals

Start by deciding what success looks like for you:

Awareness: Want people to know your brand exists? Focus on
reach and content that gets shared (think trends and viral formats).

Engagement: Looking to build a community? Create content that
invites comments, questions, and participation.

Sales: Selling a product or service? Mix in clear CTAs, product
demos, and promos that drive people to click or buy.

Pick one primary goal and let it guide your content.
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2. ldentify your targe
audience on TikTok

Who you're talking to (age, interests, lifestyle)
What they care about (solutions, trends, aesthetics)
How they use TikTok (for fun, for learning, for shopping)

Search hashtags your audience might use. Watch what they engage with.
Speak their language.
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3. Choose the right &

content pillars

Think of content pillars as themes you rotate between to keep your content
fresh but focused.

Trending challenges and memes: How to spot and participate in
trending TikTok challenges or memes in a way that suits your brand.

Educational or how-to videos: Position yourself as an expert or
helpful resource. For instance, a skincare seller might share “3 tips
for glowing skin” or a quick tutorial using their product.

Behind-the-scenes & storytelling: Invite viewers into your process or
daily operations. Show packing orders, product creation, a day in the
life at your business, or introduce your team. BTS content humanizes
your brand and fosters a personal connection with the audience.

Product showcases with a twist: Demonstrate your product in use,
but make it fun or visually satisfying. |[deas: before-and-after
transformations, speed sketching a design, styling an outfit in 30
seconds, or unboxing your own product as a customer would.

Customer testimonials and social proof: Share user-generated
content — videos from happy customers using or reviewing your
product. If none exist yet, consider making TikToks that highlight
reviews (text overlay of a review while showing the product) or reenact
a customer’s success story. This builds trust through social proof.
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Interactive content: Use TikTok's interactive features to engage
viewers, like polls and questions in TikTok Stories, or prompt
viewers to duet/stitch your video. Contests or giveaways can
also spur engagement (ask users to create content or comment
to win a prize).

Micro-content series: Create a recurring series that encourages
people to follow and come back for more. For example, a weekly
“Tip Tuesday” or a running challenge like “30 Days of Outfit Ideas”.
A series gives structure and keeps your content on viewers' radar
regularly.

Suggested visual: A collage of TikTok video thumbnails showing
different content types to illustrate the variety of formats.

o -
ﬂ YouTube
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4. Competitive research:
learn before you post

Plug in keywords related to your product, service, or audience interest into
TikTok's search bar

Pay attention to:

Which videos are ranking at the top?

What kind of creators are posting them, brands, influencers, or
customers?

Is there a visual or storytelling style that shows up consistently?

This gives you a front-row seat to what your potential customers are already
engaging with.

Once you find relevant videos, break them down. Don't just scroll, study:

Hook: What happens in the first 3 seconds?
Format: Is it a skit, tutorial, transformation, or voiceover?
Length: How long are successful posts in your space?

CTA: Are they directing viewers to the comments, profile, or a shop?

Look for patterns. If everyone in your niche is doing quick, punchy
how-tos, long-form rants probably won't work. Match the format
to what viewers expect, but don't be afraid to break the pattern if
you've got a bold idea.
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Creating High-
Performing TikTok
Content

Let's explore how to create TikTok content that truly performs. You'll learn the
essential TikTok video formula, how to use trends, hashtags, and SEO to boost
visibility. Plus, we'll share practical tips for shooting, editing, and crafting

captions that convert viewers into followers or customers.
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The TikTok
video formula:
Hook - Value - CTA

1. The hook: your first 3 seconds make everything

\_

TikTok users make subconscious decisions in the first 2-3 seconds of
every video, which means you're one swipe away from being forgotten.

To stop that scroll and earn attention, your hook needs to:
Make the promise clear. Tell viewers exactly what they're about to see.
Spark curiosity. Give them a reason to stay and find out more.
Add drama. A little clickbait (done right) goes a long way.

Stay culturally relevant. Use trends, language, or references your
audience connects with.

Look good. Use TikTok-native features like green screen effects, text
overlays, stickers, and dynamic cuts.

Pro tip: Think of your hook like a movie trailer. It should tease
just enough to make them commit to the full show.

11/,
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2. The story: deliver what you promised

If the hook gets them in, the story is what makes them stay. This part of
your video is where you provide the actual value, whether it's through
information, entertainment, or inspiration.

Now, don't let the word “story” throw you off, it doesn't have to be a
narrative. It just needs to build on the hook and keep the viewer interested
until the end.

Here's how to make your story shine:

Fulfill the hook's promise. Don't bait without delivering.
Keep up the energy. Dynamic visuals, movement, and pacing matter.

Build as you go. Hold back the biggest reveal or value point for the
end to reward viewers for staying.

Stay on-brand. Use adjectives and visuals that align with your niche,
whether that's funny, aesthetic, bold, or professional.

11/,

17



3. The offer: ask for the win

You've earned their attention. You've delivered the goods. Now it's your turn,
it's time to make an offer.

The offer isn't just about selling. It's your call to action (CTA), and it needs to
be specific, intentional, and placed in the last 3 seconds of your video.

Here's what makes a solid offer:

Be direct. “If you like tips on the creator economy, tap follow!" is clearer
than “Like and share.”

Avoid generic asks. Don't beg for likes or shares, they rarely convert.

Use comments wisely. Only ask for comments if it drives actual
engagement or adds value to the content.

Know your goal. Whether you want a follow, email sign-up, or product
click, your offer should be tailored to that goal.

Reminder: No offer = wasted potential. The right CTA turns
passive viewers into loyal followers or paying customers

Free source: Al tools for faster video creation

11/,
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https://litcommerce.com/wp-content/uploads/2025/04/AI-Tools-for-Faster-Video-Creation.pdf

Trends, Hashtags, and
SEO: How to Use Them
Strategically

Trends are exciting, they're fast-moving, fun, and offer an instant way to tap
into what people are talking about. However, not every trend is for every
brand. The key isn't to jump on every bandwagon. It's to filter trends through
your brand’s personality.

Here's how:

Stay true to your tone: Are you playful? Professional? Bold? Calm?
Choose trends that align.

Put your spin on it: Don't just mimic the trend, interpret it through
your niche. That's what makes you stand out.

Watch brands like guess: They blend trendiness with a premium
feel. They don't overdo it, they pick trends that match their brand
identity and add polish.

e e e e e e e e e e e e e e e e e e e e e e e = - — = = — —— —— — — — — —

Example:
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: A fitness brand might jump on a trending “get ready with me”
| (GRWM) video, but use it to show a workout routine.
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A beauty brand might use the same trend to reveal a morning
skincare routine.
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Hashtags are not just for visibility, they help TikTok understand your contenf
and connect it with people who are searching for similar things.

Here's how to win with hashtags:

Use 3 to 5 hashtags per post. This sweet spot keeps your message
focused.

Mix trending + niche hashtags.
Trending hashtags increase reach to a broader audience.

Niche hashtags connect with a smaller, more loyal and
targeted group.

Try hashtags like:
#ForYou, #TikTokMadeMeBuylt (popular, high-traffic)

#BeautyRoutine, #SmallBusinessCheck (niche or community-based)

Bonus Tip: Use TikTok's Creative Center — Popular Hashtags
to discover real-time trending tags across industries.

< QVviral

’hotos  Hashtags
Viral

viral_

viral %

virall
10,3M posts

viral_video
76,2M posts 20
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https://ads.tiktok.com/business/creativecenter/inspiration/popular/hashtag/pc/en

Yes. TikTok has a search engine too. If you want to go viral, you need to
think like a searcher. TikTok's search algorithm ranks content based on
relevance to keywords in the video, captions, on-screen text, and even the
comments.

Here's how to leverage TikTok SEO:

Search your niche keywords (e.g., “skincare,” "budget fashion,”
“meal prep”) to explore what content is getting attention.

Note repeating trends, keywords, and hooks from top-performing
videos.

Add those keywords to:

Your caption
On-screen text
Hashtags

Your bio (especially important for account discoverability)
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Tips for shooting an
editing that convert

Use natural light whenever possible. Window light is free, flattering,
and makes your content look fresh. If filming indoors or at night,
consider a simple ring light for consistent lighting.

Stabilize your shot — a shaky camera is distracting. Use a cheap
tripod or even lean your phone against a coffee mug. Smooth footage
helps keep people watching.

Frame with intention: Make sure the most important action is in the
center of the screen. If you're demoing a product, zoom in or position
it close enough to show detail.

Keep clips short and punchy: TikTok favors snappy pacing. Record
in short bursts, even if you're filming a longer story. This will make
editing faster and help maintain audience attention.
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You don't need to be a video editing pro. These tools are beginner-friendly

and TikTok-approved:

)

CapCut is a favorite for a reason. It's free, mobile-friendly, and
packed with TikTok-style effects, fonts, transitions, and trending
templates. You can add subtitles, auto-sync clips to music, and
apply filters, all in minutes.

InShot is another solid mobile editor, especially useful for
trimming, splitting, and adjusting aspect ratios. Great for brands
that want quick edits on the go.

Adobe Premiere Rush offers more precision and syncs with
desktop workflows. It's best for users who already dabble in
content editing.

Canva isn't for editing video footage, but it's perfect for creating
branded intros, captions, overlays, and graphics. They have a
TikTok template section with dimensions and drag-and-drop
elements that make your visuals look polished in seconds.
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Leveraging TikTok for

TikTok isn't just for building an audience, it's built for selling. With a TikTok
Business Account, you unlock tools that help you grow faster, reach the
right people, and track what's working. It's free, quick to set up, and
designed to help your brand thrive.

By connecting your store to TikTok Shop, you can sell products directly on
the platform. No extra clicks, no losing buyers halfway. Product catalogs
sync automatically, and you can tag items in your videos so shoppers can
buy without leaving the app.

TikTok also offers powerful commerce features like LIVE shopping events,
product links in videos, and a dedicated shop tab on your profile. These
turn your content into a real-time storefront, perfect for converting interest
into instant purchases.

The best part? Small businesses are already seeing huge wins, without big
budgets. When you combine entertaining content with easy shopping,
you're setting up for serious growth.

Download our free guide: Start Your Business with TikTok Shop
and turn your scrolls into sales.

"1/ .



https://litcommerce.com/wp-content/uploads/2025/03/Start-Business-With-TikTok-Shop.pdf

TikTok Advertising
Deep Dive

Ready to turn TikTok's buzz into real business for your brand? This chapter
dives into TikTok's advertising types and checklist to create ads that actually
convert. TikTok advertising might sound high-tech, but as a small business

owner you'll find it surprisingly accessible and effective.
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Popular ad types

These are the standard TikTok video ads that appear in a user's “For You"
feed as they scroll. In-Feed ads look much like regular TikTok videos — they
play full-screen and auto-sound on, usually up to 15 or 30 seconds long
(can be up to 60s).

For a small business, In-Feed ads are the go-to format: they blend in with
organic content and can drive engagement, website traffic, or app installs.
They're ideal for performance marketing (getting viewers to take an action)
because you can target them to specific audiences and include that CTA
link. These ads are relatively cost-efficient and you have full creative
freedom to make them fun and native to TikTok. In-feed ads are highly
recommended for small businesses due to their flexibility and effectiveness.

TopView ads are TikTok's premium, “takeover” ad placement. A TopView
ad is the very first video that plays when a user opens the TikTok app. It's
full-screen and can last up to 60 seconds, often starting with a brief
3-second static or video and then your video ad.

TopView guarantees huge exposure — every user who opens the app that
day sees it, making it great for broad brand awareness. The format supports
engagement too (viewers can like, share, comment, follow your account
from the ad).

However, TopView ads come at a much higher cost than in-feed ads. This
format is typically used by larger brands or for big campaigns because it
can reach millions of users quickly, but with a premium price tag.
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Spark Ads are a unique TikTok format that lets you boost existing TikTok
content as an ad. Specifically, Spark Ads enable a brand to take a post
either from their own TikTok account or from a user/creator’s account (with
permission) and turn it into an ad that gets delivered to a wider audience.
Essentially, it “sparks” organic content to reach more people.

The great thing about Spark Ads is that they retain all the features of a regular
TikTok post — viewers can like, comment, share, click on the music, and even
visit the original creator’s profile. This format leverages the authenticity and
engagement of organic TikToks with the targeting and reach of paid ads.

If you've posted some TikToks on your business account that performed well
(or you find a customer or influencer posted about your product), you can use
that as your ad creative. This saves you time creating a new ad and often
performs better because it feels like a native TikTok.

Branded Hashtags are a powerful way for businesses to create a unique,
trackable hashtag that represents their campaign or brand movement.
While any TikTok user can add a series of hashtags to their posts for free,
Branded Hashtags are exclusive to businesses and must be set up
through TikTok Ads Manager.

This exclusivity helps drive user-generated content around your brand, as
TikTok users can contribute their own videos using your branded hashtag,
expanding your reach. The more people use the hashtag, the more your
brand can trend, generating a viral effect. Branded Hashtags are especially
useful for launching challenges or encouraging viral participation in your
campaign.
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Branded Effects help your brand become part of a larger, organic
movement, but they're more interactive. Users can apply these effects
to their videos, creating a fun, engaging way to connect with their
product or campaign. For example, if you're a cosmetics brand, you
might create a filter that allows users to try on a makeup shade virtually.
These effects encourage users to interact with your brand and can go
viral as users share content featuring your branded assets.

Shopping Ads are designed to make it easier for users to discover and
purchase products directly from the TikTok platform. These interactive
video ads allow businesses to showcase their products within TikTok's
highly engaging and visually-driven feed.

Video Shopping Ads display relevant, interactive videos to users
who are most likely to make a purchase. These ads are placed on
the For You Page, where users are more likely to discover products
they are interested in.

Catalog Listing Ads are designed for businesses that already have
a product catalog ready to go. Instead of needing additional assets,
businesses can upload their product listings to TikTok and have
them displayed alongside other merchants' products in new
shopping destinations.

LIVE Shopping Ads take shopping to the next level by combining
video content with live-streaming. These ads aim to drive traffic
from the For You Page to a LIVE Shopping event, where users can
explore and interact with products in real-time.
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Start with In-Feed Ads and Spark Ads as they're cost-effective,
versatile, and focused on driving traffic or sales. In-Feed Ads let you
create short videos targeted at your audience, while Spark Ads boost
content that's already performing well. Both work well with small
budgets and can drive great results.

Other formats like TopView, Brand Effects, etc., are great for bigger
campaigns but require higher spend. For beginners, stick to
native-style video ads that drive action, you can explore advanced
options as your business grow.
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Checklist for a great@
TikTok ad

Before you publish that ad, run through this quick checklist:

o
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Does the video hook immediately in the first 1-2 seconds?

Is the video oriented vertically and does it use TikTok-style edits or text
so it feels native?

Is there a person (or a relatable scenario) in it? If not, does it still tell a
story visually?

Did | include a clear value proposition or offer (even if it's just highlighting
why the product is awesome)?

Is there a call-to-action either spoken, in text, or via the button?
Is the length around 10-20 seconds, or if longer, is every part engaging?
Did | choose an appropriate trending sound or music to enhance it?

Would | watch this ad voluntarily if it came up in my feed? (Be honest! If
not, tweak something.)

K{0)



TikTok Performance
Optimization

Once you've collected enough data, it's time to adjust your strategy. Here's
how you can make informed decisions based on performance:

Review high-performing content: Look at which videos have the
best engagement or conversion rates. What common traits do they
share? For example, did they use a trending sound or feature a
popular hashtag? Or was the content educational, funny, or
emotional? Identify patterns and incorporate them into future videos.

Evaluate audience behavior: Are your viewers from the right
demographic? If not, tweak your targeting and content style to
appeal to your ideal customer. If you notice a high engagement from
users in a specific location, age group, or interest, try adjusting your
targeting or tailoring your content to match those preferences.

117,
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Timing is everything: TikTok’s algorithm favors fresh content, so
posting at optimal times when your target audience is most active can
help improve your reach. Use your Follower Insights to determine
when your audience is online. Scheduling posts at these peak times
can increase your chances of being featured on the For You Page.

Test and repeat: If you haven't tested different formats (e.g., static
posts vs. video), now is the time. Keep experimenting and testing
new content ideas, even if you think you've found the winning
formula. TikTok thrives on fresh, creative content, what works today
might not work tomorrow.

N
Don't be afraid to pivot. TikTok trends evolve quickly, and what
worked last month might not be as effective now. Keep your
finger on the pulse by constantly tracking your performance
and adjusting your content strategy.

J
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As you step into TikTok marketing, remember that success comes
from a combination of consistency, creativity, and authenticity. Follow
the best practices, like engaging with your audience, using trends
smartly, and delivering valuable or entertaining content, while avoiding
the temptation to hard-sell in every post. Stay agile and open to
experimenting with new features and trends, as TikTok evolves rapidly,
and the businesses that adapt thrive.

TikTok's success can spill over into other platforms, so leverage your
viral moments for cross-channel exposure. Your next steps are clear:
brainstorm ideas, start posting, and track key metrics to refine your
strategy. While growth might be gradual, each post is an opportunity
to learn and improve. Over time, persistence and creativity will lead to
meaningful results. TikTok is continually evolving, and by mastering it
now, you'll be well-positioned for future opportunities.

With the tools and insights in this guide, you're ready to create and
innovate, setting trends rather than just following them. So, go ahead,
start creating, keep experimenting, and watch your business grow.
The TikTok world is waiting for your unique voice!

Kevin Nguyen
CEO of LitCommerce
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