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CHAPTER 1

In this first chapter, we will guide you through utilizing ChatGPT to analyze 
your current website SEO performance and craft a tailored growth plan. 

Now, let’s begin by inputting details about your website or product pages 
into ChatGPT with prompts. On your ChatGPT, type this: 

For instance, ChatGPT might highlight issues such as underutilized keywords 
or poor meta descriptions, providing actionable insights to address them. 

Analyze & Grow
Your Website
SEO Strategy

ChatGPT prompt to analyze website content:  

Analyze the website content [paste text or describe] and suggest 
5 SEO improvements, prioritized for [your niche/product], 
step-by-step.  
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Once you know what’s missing, you can ask ChatGPT to map out a
roadmap. Try a prompt like:

ChatGPT will typically suggest a phased approach, for instance:

While ChatGPT provides direction, pair its insights with free tools like
Google Search Console and Google Analytics. These tools validate traffic 
data, show which keywords are driving clicks, and highlight technical issues.

By combining ChatGPT’s fast insights with real performance data, you’ll 
create a cycle of continuous improvement that helps your business rank 
higher, attract more qualified traffic, and convert visitors into customers. 

ChatGPT prompt to create website SEO strategies: 

Create a complete SEO strategy for my [website link] website
in 3 months that includes keyword research for [target market], 
on-page optimization techniques, technical SEO implementation, 
content marketing plan, link building strategies, local SEO
optimization (if applicable), and performance tracking methods 
to improve search rankings and drive organic traffic to
increase sales. 

Keyword research, SEO audit & on-page optimization,
technical SEO

Month 1

Month 2

Month 3

Create content plan, link-building strategies 

Expand link building and performance tracking 
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CHAPTER 2

After developing your SEO plans, the next step is to conduct product 
keyword research. 

ChatGPT is a great starting point for brainstorming keyword ideas quickly. You 
can generate long-tail phrases, related keyword clusters, and even categorize 
keywords by intent in seconds. This helps you map out opportunities and
understand the broader search landscape. 

Product keyword research on Google 

Research High-Intent
Product Keywords
(ON GOOGLE AND INSIDE MARKETPLACE)

That’s why the best approach is to use ChatGPT for brainstorming, then 
validate and refine your list with tools like Semrush’s Keyword Magic Tool, 
Google Keyword Planner, or Google Trends.

However, ChatGPT on its own has some limitations. It does not: 

Analyze search engine results pages (SERPs) to see what's actually
ranking. 

Access to live SEO metrics such as search volume, search trends,
or keyword difficulty. 
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Here are some prompts you can try:  

This combination gives you both creativity and accuracy: ChatGPT expands 
your ideas, and professional tools ensure you’re investing in keywords with 
real search demand and ranking potential. 

ChatGPT prompt to brainstorm keywords:  

Prompt 1: Create a list of 20 long-tail keywords (3-5 words each) 
that reflect specific user needs for [your product]. Focus on 
low-competition, high-intent keywords relevant to my audience.

Prompt 2: For each of the top 5 long-tail keywords [your long tail 
keywords], give me 5 related or semantically connected terms to 
enrich content and improve topical relevance. 

Prompt 3: Take all 20 long-tail keywords and sort them into four 
intent types: informational (where customers want to learn),
commercial (where they’re researching products), transactional 
(where they’re ready to buy), or navigational (where they’re looking 
for my brand or site). Provide a short explanation for why each 
keyword fits its category.
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Type your product category or product name into Amazon, eBay, Etsy,
or Walmart’s search bar. Take note of the autocomplete suggestions;
these are real queries buyers search. 

For sellers on marketplaces like Amazon, eBay, or TikTok, product keyword 
research shouldn’t stop at Google. You can combine Google insights with 
these three methods:

Product keyword research on the marketplace  

Use tools such as Google Keyword Planner, Helium 10, and
marketplace-specific tools to provide valuable data on search volume
and competition. 

Analyze competitor listings to identify recurring keywords and
strategically incorporate them into your product titles, descriptions,
and tags for improved visibility. 
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As mentioned earlier, ChatGPT can generate keyword ideas tailored to your 
product and niche, and analyze competitor language to suggest additional 
relevant keywords. 

ChatGPT prompt to suggest keywords on the marketplace: 

Prompt 1: List the top 20 relevant keywords and long-tail phrases 
for [product name or category] on online marketplaces, without 
descriptions.

Prompt 2: Analyze this competitor product title and description, 
and suggest 10 alternative keywords I should consider:
[insert competitor text]. 
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This chapter covers the key elements of writing product titles and descriptions 
that are both SEO-friendly and customer-focused. 

But SEO isn’t just about blogs. It’s also about making sure your product 
listings are captivating. 

CHAPTER 3

Write SEO-optimized
Product Titles and
Descriptions

Product titles

First, let’s discover the key elements of effective product titles 

Always include the main keyword or key phrase that reflects what
users are searching for. For example, “Running Shoes” is an
essential keyword for Nike running shoes.

Including the brand name can enhance credibility and target
brand-loyal customers. 

Clearly state the product type and any relevant model or
variant details.

Mention important characteristics such as size, color, material,
or technical specifications. 
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Here's a summary based on current policies of some of the most popular 
marketplaces: 

Amazon: Titles should be 200 characters max, special characters
!, $, ?, _, {, }, ^, ¬, and ¦ are not allowed. Titles may not contain the
same word more than twice. 

eBay: Limit to 80 characters; include keywords naturally, avoid all
caps or excessive punctuation, and prioritize specifics like condition
(new/used) for better search matching. 

Etsy: Up to 120 characters; emphasize handmade/uniqueness, use
descriptive keywords, and avoid spammy terms. Titles should be
engaging and reflect the shop's style. 

Your Own eCommerce Store (e.g., Shopify, WooCommerce):
No strict limits, but aim for 55-60 characters for Google SERPs. 

After getting to know all the elements. Use this prompt for product title 
generation: 

Notes: If you’re selling on marketplaces like Amazon, eBay, or Etsy, or on 
your own eCommerce store. Each platform may have different requirements 
for titles and descriptions. Search for those policies on Google and then 
feed them into ChatGPT to tailor the results correctly. 

ChatGPT prompt to produce titles:

Write 5 SEO-friendly product titles that sell on [your eCommerce 
platform/marketplace] for [primary keyword] that include the 
brand name [brand], product type/model [type/model], and key 
attributes like [size/color/material]. Keep each title under 60-80 
characters and make them clear and compelling for buyers.
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Once you’ve gathered this information, the next step is crafting the description 
itself. Your goal is to make it engaging, scannable, and tailored to your target 
audience. Here’s the prompt for you to write the description: 

ChatGPT prompt to brainstorm product benefits: 

Help me brainstorm and generate product information for this 
product [your product name], including 5 key features with their 
benefits, 5 common buyer questions with detailed answers, and 
3 real-world use cases. 

Integrate the primary keyword naturally and ensure content is 
engaging for [target audience, e.g., beginner runners]. 

Product descriptions:

Product descriptions expand on titles. They should be informative,
persuasive, and SEO-optimized to rank for related queries while enhancing 
user experience. 

Before writing, ChatGPT can help with research and generate content by 
brainstorming features, benefits, and answers to buyer questions. Try this 
prompt:
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Finally, adapt the description to your target audience and brand voice, such as 
professional, casual, technical, etc, to build trust and connection. 

ChatGPT prompt to write product description: 

Write a 300-400 word SEO-friendly product description. Include:
       Highlighted key features and their benefits, drawing from  
       this list: [list key features]
       Answers to 3 common buyer questions. [list questions and 
       brief answers]
       2-3 use cases. 
       A strong CTA at the end.
Make it engaging, scannable with bullets, and aligned with the 
tone. Adhere to [platform/marketplace] guidelines:  [paste or 
summarize guidelines]. 
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So by using ChatGPT, you can quickly generate clear, professional, and 
empathetic answers that build trust and keep shoppers engaged.

Handling customer questions and reviews can feel overwhelming,
especially when you’re juggling multiple listings across marketplaces.

CHAPTER 4

Answer
Customers' Questions
and Review

With LitCommerce, you can list your 
products on a total of over 20+ 
marketplaces and sales channels, 
including Amazon, eBay, Etsy, 
Walmart, and more! 

Which marketplaces can I list
my products on with LitCommerce?

Thank you. Can I import existing
listings from marketplaces?
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ChatGPT prompt to answer customer questions:

Generate 5 clear, helpful answers to common buyer questions 
about this product: [insert product description]. Focus on size, 
use, warranty, and shipping.

Write professional responses to these customer reviews: [insert 
reviews]. Keep the tone polite, empathetic, and brand - aligned.

ChatGPT prompt to respond to reviews: 

By actively answering questions and managing reviews, you not only 
build trust but also create SEO-rich content that increases visibility in 
marketplace search results.
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Try these prompts: 

ChatGPT prompt to translate descriptions: 

Prompt 1: Translate this English product description for [your 
product] into Spanish, French, and German. Maintain SEO by
integrating localized keywords (e.g., 'auriculares inalámbricos'
for Spanish), features, and a CTA. Ensure cultural relevance for
European buyers.

Prompt 2: Translate this product description into Spanish, French, 
and German, ensuring SEO keywords are localized and cultural 
context is adapted: [insert description]. 

Marketplaces like eBay and Amazon reach buyers worldwide. If your 
listings are written only in English, you’re missing out on international 
searches and regional buyers.

CHAPTER 5

Create Multilingual
Descriptions for
Global Sales

Instead of hiring translators, small sellers can use ChatGPT to generate 
accurate, SEO-optimized translations with cultural nuance. Beyond 
simple word-for-word translation, ChatGPT can adapt product
descriptions to highlight features that resonate most with each region. 
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Multilingual descriptions help your listings rank higher in regional algorithms, 
bring in new customers, and build brand trust across borders. For sellers
scaling globally, ChatGPT provides a fast, cost-effective way to make products 
discoverable worldwide.

Hello
こんにちは

Привет

Hej

Olá
Bonjour

MerhabaHola

สวัสดี

你好

16



ChatGPT prompt to generate categories:

Suggest to me the most accurate eBay categories for this
product: [insert your product description]. Include the full
category path and recommend secondary categories if relevant. 

When it comes to marketplace SEO, tags and categories are the hidden 
drivers of visibility. While product titles and descriptions grab attention, it’s 
often the tags and categories that quietly power your reach in search results 
and recommendations. 

CHAPTER 6

Generate Tags
and Categories

Platforms like Etsy and eBay rely heavily on them to understand your 
product and connect it with the right buyers. 

On eBay, categories are not optional. They’re mandatory. Every listing must 
be placed into eBay’s hierarchical category system, which groups similar 
products together. 

So if you’re an eBay seller, try this prompt now: 
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ChatGPT prompt to generate tags: 

Generate 13 optimized Etsy tags for this product: [insert your 
product description]. Make sure the tags include a mix of broad 
terms, niche keywords, and buyer-intent phrases. Avoid duplicates 
and keep each tag under 20 characters. 

On Etsy, tags are like invisible keywords. Sellers can add up to 13
descriptive keyword tags per listing, and these play a major role in how 
Etsy’s search algorithm interprets your product. 
Well-chosen tags make sure your item shows up for relevant searches, 
increasing the chances of being discovered by shoppers. Try this
prompt now: 

18



Create outline 

Platforms like Etsy and eBay rely heavily on them to understand your product 
and connect it with the right buyers. 

First, search your target keyword on Google and open the top 5 blog posts 
ranking on the first page. These represent what search engines consider 
valuable for that topic.

CHAPTER 7

Outline and Write Blog
Content for Website

To speed things up, you can use a free browser extension like SEO Meta in 1 
Click to quickly copy the headings and structure of each post. Label them 
clearly as “Outline 1,” “Outline 2,” and so on. 

Once you’ve collected the outlines, you can feed them into ChatGPT to
generate a new, detailed structure that takes the best elements from each 
while adding uniqueness. 
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After generating the outline, review it against your keyword list. Insert primary 
keywords into major headings (H1, H2) where natural, and place secondary or 
long-tail keywords into subheadings (H3) or supporting sections. This not 
only boosts SEO but also signals topical depth to search engines. 

To insert keywords into your blog, try this prompt: 

Here’s a prompt you can use: 

ChatGPT prompt to create outline: 

Create a unique and detailed outline (must be in H1, H2, H3 
format) based on these outlines]:

"Outline 1"
"Outline 2"
"Outline 3"
"Outline 4"
"Outline 5"

ChatGPT prompt to insert keywords: 

Optimize the blog post outline above by inserting keywords: 
-  Use primary keywords naturally in major headings (H1, H2).  
-  Use secondary or long-tail keywords in subheadings (H3) and
   supporting sections.  
Ensure the outline still flows logically and reads naturally.  

Blog Outline:  [Paste your outline here]  

Primary Keywords: [list your primary keywords]  
Secondary/Long-tail Keywords: [list your secondary/long-tail
keywords]  
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ChatGPT prompt to write a blog post:

Write the blog post starting with the first three H2 headings. Here 
are some of my requirements:
1.  Write clear and short paragraphs
2.  Write a short sentence (no more than 20-25 words per sentence)
3.  Limit difficult words
4.  Use more transition words
5.  Each sentence must include a subject
6.  You should write from the perspective of an eCommerce 
      expert providing advice and reviews to sellers about 'topic' 

 [Then, continue with the next two H2 headings.] 

ChatGPT prompt to write a blog post:

Using this outline: [paste outline] 
Write a full blog post of approximately [X] words. Use short
paragraphs, H2/H3 headings, and bullets where helpful. Provide a 
meta description (<=155 chars), a suggested title (<=60 chars), 
and a conclusion with a single CTA.  

After you’ve finalized the outline, the next step is to turn that structure into 
the actual article. Use ChatGPT as your writing partner, section by section, 
to keep control over accuracy, style, and SEO. 

Write a blog post

Below is a ChatGPT prompt you can follow to write a blog:  

By following this process, you’ll create blog post outlines that are not only 
optimized for SEO but also more valuable than your competitors’ content, a 
key factor for ranking higher.
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ChatGPT prompt: Improve the headings in this outline so the
primary keyword "[primary keyword]" appears naturally in the
H1 and in 1–2 H2s without sounding forced. Keep headings
concise and reader-friendly. 

After finishing your draft, run these quick updates to optimize your article:

Place primary keywords naturally in H1/H2 (not forced).I.

ChatGPT prompt: Here’s the draft and a list of secondary/long-tail
keywords. Help me insert them naturally into H3s and the body
text where relevant, and mark where each keyword was placed.

Sprinkle secondary and long-tail keywords into H3s and body copy. II.

ChatGPT prompt: After inserting keywords, read the paragraph
aloud. If it sounds awkward, rephrase, ensuring short paragraphs,
bullets, and bolded key lines for skimming.

Improve your blog post flow and readabilityIII.
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Finally, check your blog based on this SEO checklist: 
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Title includes the primary keyword

SEO CHECKLIST

Meta description is compelling and within length

Readability: short paragraphs, bullets, examples

Facts checked; stats sourced

CTA and conversion path are clear

H1/H2/H3 hierarchy is logical and contains
keywords naturally

Internal/external links are present
and working



Use this prompt to create titles for your content:

ChatGPT prompt to create titles:

Write 8 SEO-friendly title tags under 60 characters that naturally 
include [insert keyword]. Make 2 list-style titles and 1 ‘How to’ 
version for the guide. 

In SEO, meta tags and titles shape first impressions, influence CTR, and 
signal relevance to Google. A strong FAQ block can secure featured
snippets and enhance FAQ schema, boosting visibility on the SERP. This 
chapter covers writing compelling titles, meta descriptions, and building 
an FAQ section.

CHAPTER 8

Create Meta Tags,
Titles, and FAQ
for Your Blog

Let’s start with the title. It’s the clickable headlines that appear in search 
results. They should be concise (ideally under 60 characters to avoid
truncation in SERPs), include your primary keyword near the beginning, and 
spark curiosity or promise value to boost CTR.
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Beyond titles, ChatGPT can also generate meta descriptions, the short
summaries that appear beneath titles in SERPs. You can use this prompt to 
create yours:

ChatGPT prompt to write meta descriptions:

Write 5 meta descriptions (150–160 characters) for a page 
targeting [insert keyword]. Each should highlight benefits and 
end with a strong CTA. (e.g., "Read more")

An FAQ section answers common user questions, improves dwell time, and 
can trigger rich results like FAQ schema in Google. This enhances SERP 
visibility and provides value, reducing bounce rates. 

After generating FAQs with ChatGPT, remember that the model doesn’t have 
real-time access to search results, so verify facts, dates, and whether a 
query already returns a featured snippet by checking Google yourself. 

ChatGPT prompt to answer FAQs 

Using the primary keyword [keyword], create 5–8 FAQs for an 
SEO page on [page topic] for [audience]. Questions should be 
concise, searchable (e.g., starting with “What,” “How,” or “Why”), 
and include the keyword naturally. Write 100–200-word answers 
that are detailed, helpful, and informative.

Then you should adjust the wording to better match the current user intent 
and the language used in featured snippets
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ChatGPT prompt to generate ideas 

I want to create effective email marketing campaigns for my 
business. Please generate 10 email marketing ideas tailored to 
[insert your business type/product/service]. Each idea should 
include: a suggested campaign theme or angle, a brief content 
outline (main message, value proposition, and call-to-action). 
Make sure the ideas are creative, relevant to my audience, and 
focused on driving engagement and conversions.

This chapter covers key elements of effective customer emails, provides 
tailored ChatGPT prompts, and tips. We'll focus on promotional, newsletter, 
and re-engagement campaigns, emphasizing ethical use to avoid generic 
outputs. 

Email marketing remains a powerhouse for customer engagement, retention, 
and driving revenue. 

CHAPTER 9

Write Email Marketing
for Customers
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Once you’ve mapped out the campaign idea and structured the content, the 
next step is to generate subject lines. The subject line is the single most 
influential factor in determining whether your email gets opened. Try
this prompt:

After generating the subject lines, the next step is writing the email itself. This 
is where you turn your campaign idea into a complete, engaging message. 

ChatGPT prompt to write email subject: 

The primary goal of this campaign is [your goal], with the key 
product or offer being [your deals]. Write 10 engaging and 
personalized email subject line variations tailored to [your 
target audiences] for a [campaign type]. 

Each subject line should be under 50 characters, focus on 
customer benefits, and be optimized for higher open rates. 

hello
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ChatGPT prompt to write a promotion email:

Write a complete promotional email for my brand [your brand] to 
promote [your product] on a flash sale. The audience is [your 
target audience]. An email should include:
-  A compelling subject line
-  Personalized greeting
-  Intro highlighting the offer's exclusivity.
-  4-6 bullet points on product features and benefits.
-  Urgency element (e.g., ends in 24 hours).
-  Clear CTA button text (e.g., "Shop Now") with a placeholder link.
Keep the body 150-250 words, mobile-friendly, and integrate
keywords like [primary keyword, e.g., best running shoes] for SEO 
synergy.

ChatGPT prompt to write newsletter email:

Generate a newsletter email for [your product] using an informative 
and trendy tone. The email should have this information: 
-  Catchy subject line (e.g., with a question or number).
-  Personalized intro referencing past interactions if possible.
-  4-6 curated sections (bullets or headings) with summaries and 
   links to articles/products.
-  One featured story or tip with an image placeholder.
-  Subtle promo tie-in.
-  CTA to "Read More" or subscribe to a series.
Aim for 250-400 words. 

Here are some prompts you can use for different kinds of emails: 
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Catchy and relevant subject lines to improve open rates (aim for
40-50 characters).

Use customer data like names or past purchases for relevance.

Focus on benefits, storytelling, and clear CTAs on the content body;
keep it scannable with short paragraphs, bullets, and images

Tailor to audience segments (e.g., new vs. loyal customers) for
better engagement. 

Think of product email marketing as more than just sending promotions; it’s 
about building connections and driving action. Here are some key elements 
of effective email marketing:

ChatGPT prompt to write a post-purchase thank you email

Draft a post-purchase thank you email for [your customers]. 
Follow these requirements:
-  Subject line expressing thanks (under 40 characters).
-  Greeting with [Name]
-  Appreciation note with usage tips in 3-4 bullets.
-  Related product suggestions
Target 200-300 words, relationship-building. 
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ChatGPT is great for brainstorming ideas, drafting content, and fine-tuning 
on-page elements. However, it’s not meant to fully replace real SEO expertise 
or human oversight. 

That’s why it’s important to always review what the AI produces, adjust the 
tone so it matches your brand voice, and fact-check details. This way, you 
keep your content accurate, authentic, and trustworthy.

Understand ChatGPT as an SEO assistant, not a replacement.

To maximize Chat GPT's potential, sellers need to follow established 
best practices to ensure quality, relevance, and effectiveness. This
chapter outlines key guidelines for you to use ChatGPT for SEO in 2025. 

CHAPTER 10

Best Practices
for Sellers Using
ChatGPT for SEO

Ask ChatGPT to improve flow by breaking text into clear headings, 
subheadings, and short paragraphs. Not only does this make your content 
more enjoyable for readers, but it also helps search engines crawl and index 
your pages more efficiently. 

Optimize content structure and readability.
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Of course, SEO doesn’t end once you hit “publish.” It’s an ongoing process. 
This is where ChatGPT can support you again, by refreshing old posts, 
expanding thin content, or adapting articles based on performance data and 
evolving keywords. Regular updates not only improve relevance but also help 
you stay ahead of competitors.

Continuously monitor, test, and update content.

Finally, ChatGPT becomes even more powerful when paired with data. By 
integrating insights from Google Analytics, Search Console, or other SEO 
platforms, you can make smarter decisions about what to update or expand. 
In short, combining AI creativity with hard data gives you a content strategy 
that’s both informed and effective.

By following these best practices, sellers can effectively use ChatGPT as a 
valuable SEO partner, driving higher organic traffic, improving content quality, 
and gaining a competitive edge in the digital marketplace. 

Combine ChatGPT with SEO analytics tools. 
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Final Words
By now, you’ve seen how ChatGPT can streamline every stage of your SEO 
workflow, from helping you analyze your website strategy, research high-intent 
keywords, craft optimized product titles, create multilingual descriptions, and 
even generate blog content, meta tags, and email campaigns.

But the real advantage comes when you combine AI efficiency with your own 
market knowledge. Sellers who take action now won’t just keep up with
competitors, they’ll get ahead. So don’t let this remain a theory. 

Applied consistently, these practices not only save you time but also 
strengthen your search visibility, build trust with customers, and open new 
opportunities for growth.

Start applying what you’ve learned today, and you’ll see how quickly better 
visibility, stronger traffic, and higher conversions can follow.

Happy selling! 
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Thanks
for Reading! 
Thanks
for Reading! 


